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                                                             SECTION - A
                                     ANSWER ANY TEN QUESTIONS                          (10 x 2 = 20)
1. Define managerial economics.
Managerial economics is the application of economic theory and methodology to business decision-making.
2. What is micro economics? 
Microeconomics is the branch of economics that deals with the behavior of individual consumers, firms, and industries.
3. Summarize the demand forecasting. 
Demand forecasting is the process of estimating future customer demand for a product or service.
4. List the types of demand.
Individual Demand, Market Demand, Joint Demand, Composite Demand and Derived Demand
5. Why do demand curve slopes downward?
The demand curve slopes downward from left to right due to the law of demand, which states that as the price of a good decreases, the quantity demanded increases, and vice versa, assuming other factors remain constant.
6. Recall the law of supply.
The law of supply states that, the price of a good or service increases, the quantity supplied increases. Similarly, as the price decreases, the quantity supplied decreases.
7. Write short about the economics of scale.
Economies of scale refer to the cost advantages that a firm experiences as it increases the level of output.
8. What are the factors of production?
Land, Labor, Capital and Entrepreneurship
9. What do you meant by price discrimination?
Price discrimination occurs when firm charges different prices for the same good or service based on the consumer's willingness to pay, rather than on the cost of production.
10. Define dual pricing.
Dual pricing refers to the practice of setting two different prices for the same product in different markets, based on varying conditions, such as different consumer segments or geographic regions.
11. What is market?
A market is any structure that allows buyers and sellers to exchange goods, services, or information. 
12. How price is determined under monopoly?
Under monopoly, price determination is characterized by a single seller controlling the market supply. The monopolist sets the price and output level to maximize profits.
SECTION – B
                                   ANSWER ANY FIVE QUESTIONS                    (5 x 5 = 25)
13. Examine the Adam smith's definition of economics.
· Study of wealth creation and distribution
· Focus on national wealth
· Important criticism 
14. Analyze the scope of managerial economics.
· Cost analysis
· Pricing strategies
· Production optimization
· Market structure analysis
· Risk assessment
15. List the factors influencing demand for a commodity.
· Price of the commodity
· Consumer income
· Prices of related goods 
· Consumer preferences and tastes
· Future expectations regarding prices
· Demographic factors
16. Explain the various methods of demand forecasting.
· Time series analysis
· Causal models
· Econometric models
· Survey methods
· Judgmental Forecasting
17. Discuss the degrees of price elasticity of supply.
· Perfect elasticity of supply 
· Perfect inelasticity of supply
· Relatively elasticity of supply 
· Relatively inelastic of supply
· Unitary elasticity of supply
18. Identify the objectives of pricing policy.
· Maximizing profit
· Achieving market share growth
· Achieving target return on investment
· Ensuring product affordability
· Maintaining competitive advantage
19. Bring out the classification of market.
· Competition level
· Geographic area
· Time Period
· Commodity Type

[bookmark: _GoBack]SECTION – C
                   ANSWER ANY THREE QUESTIONS                 (3 x 10 = 30)
20. Elucidate the profit maximization theory of firm with diagrams. 
A firm aims to maximize its economic profits by producing the optimal quantity of output at the lowest possible cost.
· Assumptions
· Theory
· Profit Maximization Conditions
· Diagrams
· Types of Profit
· Limitations
21. Discuss the law of diminishing marginal utility analysis.
· Statement of the Law
· Assumptions
· Key Concepts
· Law of DMU Analysis
· Diagram
· Implications
· Exceptions and Limitations
· Criticisms and Controversies
22. Analyze the law of variable proportion.
· Increasing returns
Output increases more than proportionately to the input.
· Diminishing returns
Output increases but at a decreasing rate.
· Negative returns
Output decreases as more input is added.
23. Explain the concepts of price discrimination in detail.
· First-degree
Charging each consumer their maximum willingness to pay
· Second-degree
Price varies based on quantity consumed (bulk discounts)
· Third-degree
Different prices charged based on identifiable groups (students vs. adults)
24. Enlighten how the price is determined for a long period under perfect competition
· Long-Run Equilibrium
· Determination of Price
· Long-Run Price Determination
· Price Determination Process
· Characteristics of Long-Run Equilibrium
· Diagram
· Assumptions
· Limitations
