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Section A- (10*1 = 10 Marks) 
1. A startup is a temporary organisation designed to search for a repeatable and scalable business model.
2. Venture Capital firms provide funding to startups in exchange for equity. They often focus on high-growth potential startups and help each other.
3. NGOs are non-profit entities that work independently of the Government to address social, cultural, economic, environmental or humanitarian issues.
4. The objectives of forming a Trust are supporting charitable causes and organisation, managing business assets and operations, protecting assets from creditors, taxes and risks.
5. Limited Liability Partnership represents a modern approach to partnership law combining the flexibility of a partnership with the advantages of limited liability.
6. Equity-based joint ventures, Contractual joint ventures, Projects, Specific joint ventures and international joint ventures.
7. Key clauses include name clause, registered office clause, object clause, liability clause, capital clause and association clause.
8. MSME registration provides access to easier credit, government subsidies, tax benefits and protection against delayed payment.
9. Aware citizen can hold industries and government responsible for their actions. People can monitor environmental conditions and report any issues or violation.
10. A Geographical Indication refers to a name or sign used on goods that have a specific geographical origin and possess qualities, reputation inherent to that location.
11. Section 80-IAC, Angel Tax Exemption and Long-Term Capital Gains Exemption.
12. A PAN is a unique 10-digit alphanumeric identifier issued by the Income Tax Department of India. It serves as an important tool for the government to track financial transactions and ensure tax compliance.
Section B- (5*5 = 25 Marks) 
13. Key factors behind the success for Startups in India are as follows:
Access to funding.
Technological advancement.
Market potential and Consumer behaviour.
Incubators and accelerators.
Collaboration and Networking.
Flexibility and adoptability.
Strong Leadership and Teamwork.
Customer centric approach.

14. Tax benefits and exemptions:
a. Income Tax Exemptions:
Section 11: Income earned by a trust for charitable or religious purpose.
Section 12: Donation made to a trust for charitable or religious purpose.
Section 13 This section explains when the trust income will not be exempt from tax.
b. Donations: Donor can get tax benefits for their donations to charitable trusts under the Income Tax Act.
Section 80 G: This section allows individuals and organisations to claim tax deductions for donation made to eligible charitable trusts and institutions.
C. Property Tax: The property must be used only for the trusts charitable work to qualify for tax exemption.
  15. Procedure for Incorporation of Limited Liability Partnership:
	Obtain Digital Signature Certificates.
	Obtain Designated Partner Identification Number.
	Name Approval.
	Incorporation of LLP.
	Filing LLP Agreement.
16. Need for PCB Clearance:
Nature of the business: Industries categories as red, orange or white by the CPCB require different levels of environmental clearance.
Location of the business: The specific rules and regulations may vary from state to state.
The scale of operations: The size and capacity of the business will influence the extent of environmental impact and consequently the level of regulatory scrutiny.
Requirements:
· An Environmental Impact Assessment report is required to evaluate the potential environmental effects of a proposed projects.
· Consent to Establish must be obtained from the pollution Control Board before setting up the project.
· Consent to operator is required after the project is set up to ensure adherence to environmental regulations.
· The project must comply with environmental acts like the Environment (Protection) Act of 1986, the Water (Prevention and Control of Pollution) Act of 1974 and the Air (Prevention and Control of Pollution) Act of 1981.
Process:
Pre-Application Stage.
Application submission.
Scrutiny and Site Inspection.
Public Consultation.
Decision Making.
Compliance Monitoring.

17. The Water (Prevention and Control of Pollution) Act 1974:
Objectives of the Act:
· To establish Central and State PCBs to supervise and enforce the regulations.
· Ensure that water bodies are kept free from pollutions.
· Ensure that water is safe for human consumption, agricultural use and industrial purposes.
Central PCB:
· It advises the Central Government on matters related to water pollution.
· Coordinating the activities of State PCB.
· Monitoring water quality at the national level.
State PCB:
· Planning and executing programmes for the prevention and control of water pollution in the state.
· Advising the state government on water quality issues.
· Monitoring and enforcing compliance with effluent discharge standards.
Prevention and control of water pollution.
· The Board regularly monitor the water quality of rivers, lakes and other water bodies.
· Regular audit and surprise inspections ensure adherence to those standards.
· Penalties and procedures for violations are imprisonment up to 6 years and substantial fines.
18. Types of Business Organisation:
Sole Proprietorship.
Partnership.
LLP
Limited Liability Company.
Private Limited Company.
Public Limited Company.
19. Environmental Protection Act,1986:
Objectives of the Act:
· To regulate industrial activities to ensure minimal adverse effects on the environment.
· To empower the Central government to take measures for environmental protection.
· To prevent, control and reduce pollution levels.
Prevention, Control and Abatement of Environmental pollution:
Regulation of pollutants.
Handling Hazardous substances.
Accidents and information sharing.
Powers and entry inspection.
Sample collection and Analysis.
Environmental Laboratories.
Government Analysts.
Reports as Evidence.
Penalties for violation.
Section C- (4*10 = 40 Marks)
20. Definition:
Equity financing provides a permanent source of funding for businesses, sharing both risk and rewards between the company and its shareholders.
Features:
a. Investors become partial owners of the company.
b. Shareholders may receive dividends a portion of the company’s profits.
c. Shareholders often have voting rights in company decisions.
d. There is no fixed repayment date.
Advantages:
a. Increased Capital improves finances.
b. Fixed repayment structure for financial planning.
c. No strict repayment schedule.
d. Builds credit for future loans.
Disadvantages:
a. Selling shares reduces the original owners ‘stake.
b. Regular repayment obligations can strain cash flow.
c. Investors may influence company decisions.
d. Equity financing can be more expensive than debt.
21. A Section 8 company is a non-profit organisation established for promoting charitable, social, educational or other activities beneficial to the public.
Key Features:
No Profit Distribution:
Any money earned is reinvested to support its main goals such as advancing arts, commerce, science, education, research, charity etc.
The company is not allowed to give dividends or share its earnings with members, directors or shareholders.
Limited Liability:
Members liability is restricted to the amount they have subscribed to the company’s share capital.
Governance by the companies Act:
They must keep proper financial records, undergo regular audits and file annual returns with the Registrar of Companies.
Their activities are monitored by the Central government to ensure they genuinely meet their non-profit goals.
A Board of Directors is required to manage the company’s operations, ensuing professionalism and accountability.
22. Different forms of Joint Venture in India:
Equity-Based JV Joint Venture: The participating companies create a new entity, usually where they hold equity shares.
Contractual Joint Venture: It is based on a contract between the parties without creating a new legal entity.
Project-Specific Joint Venture: formed for a specific project or  limited duration, often in industries like construction , infrastructure and technology.
International Joint Venture: It involves collaboration between a domestic company and a foreign company.
Advantages of Joint Venture:
Shared Resources and Expertise.
Risk sharing.
Market Access and Expansion.
Financial and Operational synergies.
23. FSSAI registration or License Process for business:
Check Eligibility.
Gather Documents.
Online Application. 
Fill Application Form.
Fee Payment.
Document submission.
Verification and Inspection.
Licence on Registration Issuance.
24. The Air (Pollution Act 1981):
Objectives:
· To protect the environment and to prevent air pollution from deteriorating public health and well-being.
· To Ensure the preservation of eco systems and natural resources.
· To encourage sustainable development practices that minimize air pollutions.

CPCB is the apex body responsible for coordinating and monitoring air pollution control activities in India.
Powers and Functions:
a. The Central Government and State G have the power to declare specific areas as Air Pollution Control Areas.
b. This empowers them to implement stricter regulations and controls in these areas to address severe air pollution problems.
c. The CPCB sets emission standards for various industries and automobiles.
25. Geographical Indications:
Definition: It refers to a name or sign used on goods that have a specific geographical origin and possess qualities, reputation inherent to that location.
Objectives:
Protect GI associated with goods.
Promote the use of GI.
Support the producers of these regional products.
Improve the reputation and recognition of Indian Products.
Scope of Protection under the Act:
Legal Remedies: 
The Act provides legal protection against misuse of the GI with penalties.
Collective use: 
Multiple producers or manufacturers in a specific area to collectively use the GI.
Exclusive Rights: 
Producer or manufacturer in a defined geographical area have the right to use the geographical name or indication for marketing the product.
Duration of Protection:  
Registration of GI last for ten years after which it can be renewed indefinitely.
Process of Registration of GI Goods:
Application.
Examination.
Advertisement.
Hearing.











