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PART- A (10 × 1 = 10 Marks)
Answer any TEN questions.
1. What is meant by Digital marketing?
Digital marketing, also known as online marketing, refers to the promotion of brands and products using digital channels and technologies, primarily the internet. It involves using websites, social media, search engines, email, and other digital platforms to connect with potential customers and achieve marketing goals. 
2. Full form of IOT. 
Internet of things (IoT)
3. State the meaning of Online marketing mix.
The online marketing mix, also known as the digital marketing mix, is a strategic combination of online marketing tools and tactics used to promote a product or service in the digital space. It adapts the traditional marketing mix (4Ps: Product, Price, Place, Promotion) to the online environment, often including additional elements like People, Process, and Physical Evidence to form the 7Ps. 
4. What is an E-Commerce?
E-commerce, or electronic commerce, refers to the buying and selling of goods or services online, using the internet. It encompasses all online transactions, including business-to-business (B2B) and business-to-consumer (B2C) interactions.
5. Write short notes on Instagram Reels.
Instagram Reels are short-form video features, similar to TikTok, where users can create and share 15-90 second videos with music, effects, and other creative tools. They differ from Stories as Reels don't disappear after 24 hours and are easily saved and shared. Reels can be discovered through the Explore page, allowing creators to reach a wider audience, and they can be posted to a user's profile feed. 
6. Mention the meaning of Twitter.
Twitter is a free social networking site where users broadcast short posts known as tweets. These tweets can contain text, videos, photos or links. To access Twitter, users need an internet connection or smart phone to use the app or website, Twitter.com.
7. Define Online consumer behaviour.
Online consumer behavior refers to how individuals make purchasing decisions and interact with e-commerce platforms. It encompasses various stages, from initial product discovery to post-purchase evaluation, and is influenced by factors like convenience, price, and trust. 
8. What is CRM?
CRM, which stands for Customer Relationship Management, refers to the strategies, practices, and technologies that businesses use to manage and analyze customer interactions throughout the customer lifecycle. It aims to improve business relationships with customers, assisting in customer retention and driving sales growth. 
9. Name two popular web analytics tools.
Two popular web analytics tools are Google Analytics and Adobe Analytics.
10. List out the challenges in brand share dimensions.
These include maintaining brand relevance, adapting to changing customer needs, navigating technological disruptions, managing internal alignment, and building strong brand equity. 
11. What is meant by Affiliate marketing?
Affiliate marketing is a performance-based marketing strategy where individuals or businesses earn commissions by promoting another company's products or services. 
12. Define Digital brand analysis.      
Digital brand analysis is the process of evaluating how a brand is perceived and performing across various online channels. It involves examining the brand's online presence, reputation, and how effectively it is reaching and engaging its target audience.   


PART - B (5 × 5 = 25 Marks) 
Answer any FIVE questions.

13. Explain the various categories of Digital marketing.
Digital marketing encompasses a wide array of strategies, with key types including SEO, PPC, social media marketing, content marketing, email marketing, and affiliate marketing. These methods leverage online channels to reach and engage with target audiences, aiming to promote products, services, or brands. 
14. How can business measure the effectiveness of e-promotion campaigns? 
15. State the feature of social media marketing.
Content Creation
Targeted Advertising
Social Listening
Influencer Marketing
Analytics and Reporting
Customer Engagement
16. Analyse the cultural implications of key website characteristics in online consumer behaviour.                 
Cultural sensitivity and localisation
Social proof and community engagement
Website design and aesthetics
Customer support and communication
Trust signals and credibility
E- commerce features
Content presentation                 
17. Evaluate the impact of consumer generated media and digital 
       opinion leaders on brand reputation.
		CGM contents
		Digital opinion leaders
		The interaction between CGMs and DOLs
		Key strategies for using CGM and DOLs
		Characteristics of DOLs
18. Explain the various types of Snapchat for business.
Single image Ads
Video Ads
Collection Ads
Story Ads
Lenses AR experiences
Filters
Commercials 
19. Describe the significance of e-CRM and its impact on online 
consumer behaviour.     
· customer management: Grant access to all customer information, containing the request status and other similar information
· Account management: Provide access to customer data and history, supporting the sales team to function in an effective way
· Administrative management: A centralized database that manages and shares customer information
· Case management: Notify inquiries, priority cases, and unresolved issues to the management department
· Back-end integration: Integrate with other systems such as billing, inventory, and logistics through websites and call centres
· Reporting and analysis: Create reports on customer behavior and business criteria
PART - C (4 × 10 = 40 Marks)
Answer any FOUR questions
20. Evaluate the advantages and disadvantages of Digital marketing.
Advantages
Cost-Effective
Effective Global and Local Reach
Quick Branding on a Larger Scale
 Best Way to Present Brand’s Expertise
Establishes Sales Funnel
Enables Personalization and Accurate Targeting
Trackable Results
Greater Benefits for the Company
Disadvantages
Cyber Security and Privacy Issues
Accessibility Challenge
Minor Issues; Major Setback
 Global Competition
Confronting Negative Feedback
Anti-Brand Activities
Likelihood of Strategies Theft
21. Examine the online Marketing Mix.
Product, Price, Place, Promotion, People, Process, and Physical evidence. 
22. Discuss in detail the factors of influencing SEO.
Keyword selection
Quality of content
Experience, expertise, authoritativeness, trustworthiness (EEAT)
Backlinks
Site structure and design
User experience
23. Evaluate the different models of website visits and explain their relevance in understanding online consumer behaviour.
AIDA Model
Clickstream model
Hierarchy of effects model
Engagement model
Flow theory
Fogg’s behaviour model
Mckinsey’s consumer decision journey 
Theory of planned behaviour
24. Discuss the importance of peer review in digital brand analysis and how brands can benefit from consumer feedback.
Peers ensure the alignment of analytics and key performance indicators with the business goals.
They evaluate reputation management and crisis handling 
They evaluate the use of new technologies like AI and augmented reality
They review social media performance and effectiveness of campaigns
They compare the brand digital performance with competitors
Benefits 
Peer reviewers can find minute errors or inconsistencies
They can suggest areas that might have been missed
Peer review suggest areas that analysis fair and objective

25. Discuss the Measurement metrics for Face book.
There are various types of Facebook metrics: engagement metrics (such as likes and comments), reach, impressions, audience, and growth metrics (such as followers and page likes), content-specific metrics (such as reactions, shares, and Facebook video views).
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