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SECTION A – (10 X 1= 10)
ANSWER ANY TEN QUESTIONS
1. What is Digital Marketing?                                 
2. Define Hyperlocal Marketing.           
3. Explain the concept of E-place in the online marketing mix.
4. Infer the role of targeting in online marketing strategies?
5. Write a short note on opt-in email marketing.
6. List out a few advantages of using digital media channels for marketing.
7. Summarize the key website characteristics that impact consumer behaviour?
8. What is e-CRM?
9. Define web data and its role in digital analytics.
10. What are owned social metrics in digital analytics?
11. Briefly outline the role of big data in digital marketing. 
12. Justify the significance of the Metaverse in digital marketing.
SECTION  B – (5 X 5 = 25)
ANSWER ANY FIVE QUESTIONS
13. Contrast and relate e-business and e-commerce.
14. Describe how consumer segmentation is used to personalize online marketing strategies.
15. Examine the impact of viral marketing on brand awareness and sales.                                         
16. Discuss the dynamics of an online consumer's visit to a website and its impact on their purchasing decisions?                   
17. Review the benefits and limitations of using earned social media metrics to assess a brand’s performance.           
18. Explain the concept of Segments-based digital marketing and its benefits.
19. Examine the role of social media in digital marketing campaigns and its impact on consumer buying behaviour.
 
SECTION  C – (4 X 10 = 40)
ANSWER ANY FOUR QUESTIONS
20. Assess the importance of Big Data and IoT in shaping modern digital marketing strategies and decision-making.
21. Discuss the evolution of online marketing and the factors (like digitization) that have influenced the shift from traditional to online marketing strategies                                     
22. Infer in detail the effectiveness of search engine marketing (SEM) and ePR in achieving marketing objectives. How do they complement each other?                      
23. Evaluate the benefits and limitations of Electronic Consumer Relationship Management (eCRM) in building long-term customer relationships.
24. Critically evaluate game-based marketing by examining how businesses can utilize online gaming to enhance customer engagement and retention while assessing its potential risks.
25. Create a comprehensive digital marketing plan for a new e-commerce business, identifying appropriate channels, tools, and strategies.
