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PART- A (10 × 1 = 10 Marks)
Answer any TEN questions.
1. What is meant by Digital marketing?
2. Full form of IOT. 
3. State the meaning of Online marketing mix.
4. What is an E-Commerce?
5. Write short notes on Instagram Reels.
6. Mention the meaning of Twitter. 
7. Define Online consumer behaviour.
8. What is CRM?
9. Name two popular web analytics tools.
10. List out the challenges in brand share dimensions.
11. What is meant by Affiliate marketing?
12. Define Digital brand analysis.        


PART - B (5 × 5 = 25 Marks) 
Answer any FIVE questions.

13. Explain the various categories of Digital marketing.
14. How can business measure the effectiveness of e-promotion campaigns? 
15. State the feature of social media marketing.
16. Analyse the cultural implications of key website characteristics in 
       online consumer behaviour.                                  
17. Evaluate the impact of consumer generated media and digital 
       opinion leaders on brand reputation.
18. Explain the various types of Snapchat for business.
19. Describe the significance of e-CRM and its impact on online 
consumer behaviour.     

PART - C (4 × 10 = 40 Marks)
Answer any FOUR questions
20. Evaluate the advantages and disadvantages of Digital marketing.
21. Examine the online Marketing Mix.
22. Discuss in detail the factors of influencing SEO.
23. Evaluate the different models of website visits and explain their relevance in understanding online consumer behaviour.
24. Discuss the importance of peer review in digital brand analysis and how brands can benefit from consumer feedback.
25. Discuss the Measurement metrics for Face book.

								*************

