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PART- A (10 × 1 = 10 Marks)
Answer any TEN questions.

1. Define Digital Marketing.                              
2. What is e-business?
3. List any two issues faced by consumers in online shopping.
4. What is meant by E-product?
5. What is Search Engine Marketing (SEM)?
6. Define opt-in email marketing.
7. Define online consumer behavior.
8. Mention two goals of e-CRM.
9. Define Digital Analytics.
10. What is meant by “earned social media metrics”?
11. What is interactive display advertising?
12. What is digitization?


PART - B (5 × 5 = 25 Marks)
Answer any FIVE questions.

13. Discuss the importance of digital marketing for modern businesses.
14. Explain the components of the online marketing mix.
15. Discuss the role of affiliate marketing in digital media.                                     
16. Outline the stages of the web-based consumer decision-making process.
        
17. Discuss the concept of market influence analytics with examples.
18. What is database marketing and how is it used in targeting digital consumers?
19. How does Instagram and Snapchat help in digital marketing campaigns?

PART - C (4 × 10 = 40 Marks)
Answer any FOUR questions

20. Analyze the impact of Big Data and IOT on the digital marketing ecosystem.
21. Discuss the role of technology and digital tools in enhancing targeting and positioning strategies online.
22. Evaluate the role of social media platforms in building brand image and customer loyalty.
23. How does next-generation CRM differ from traditional CRM? Discuss in detail with examples.
24. Describe the process and tools involved in mining consumer-generated media for insights.
25. Discuss in detail the concept of digital analytics and its importance in digital marketing strategy.
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