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M. Sc. APPLIED PSYCHOLOGY

CORE VII – APPLIED SOCIAL PSYCHOLOGY

	COURSE CODE:
	YEAR /SEMESTER:
II/III
	MAXIMUM MARKS: 100
	THEORY: 75
MARKS

	
	
	
	INTERNAL:25 MARKS

	COURSE TYPE:
THEORY
	CREDITS:
5
	TOTAL TEACHING HOURS:
90
	THEORY: 90 HRS

	
	
	
	PRACTICAL: 0



GENERAL OBJECTIVES:
1. To understand the key issues and theoretical concepts of applied social psychology and examine the roles of applied social psychologists.
2. To analyze the intricacies underlying the theories of attribution and social cognition and to gain insight in the formation of attitudes and analyze its impact on behavior.
3. Examine the causes of prejudice and explore techniques to prevent them.
4. To gain an understanding on the cognitive, affective and behavioral process of individuals as influenced by group interaction.
5. To understand the applications of applied social psychology to social issues in the field of media, legal system, politics, work settings, community, health and environment.
COURSE OBJECTIVES (CO)/ LEARNING OUTCOMES:


	Co No.
	COURSE OBJECTIVES/ LEARNING OUTCOMES

	Co1
	Delineates the theoretical concepts of applied social psychology and appraises
the role of applied social psychologist.

	Co2
	Explain the attribution concept and relate the information in social context to
explain and predict others behavior.

	Co3
	Explore the influence of social indicators on the formation of attitude and
examine the attitude- behavior relationship.

	Co4
	Demonstrate ability to articulate about group behavior, prejudice and its
influence on individuals’ behavior.

	Co5
	Apply the principles of social psychology in various fields like media, legal
system politics, work settings, community, health and environment.
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Unit- I: Introduction: Definition of Social Psychology and Applied Social Psychology, Historical Context of Applied Social Psychology, Research Methods in Applied Social Psychology, Role of Applied Social Psychologists.

	
Unit- II: Understanding Others & Social Cognition: Nonverbal Communication: Basic Channels, Recognizing Deception. Attribution: Theories, Basic sources of error, Applications. Impression Formation &amp; Impression Management: Asch’s Research, Cognitive perspective. Social Cognition- Schemas, sources of error in social cognition.

	
Unit- III: Attitude & Prejudice: Attitude: Meaning – three components – Attitude Formation: Social Learning, Genetic Factors, Attitude Functions, Attitude- Behavior link. Persuasion: The Early Approach &amp; the Cognitive Approach. Attitude Change: Cognitive Dissonance – Attitude scales. Prejudice: Nature, Sources, Consequences, Techniques for minimizing prejudice.

	
Unit- IV: Group Dynamics & Leadership: Group: Nature, functions, types of group, theories of group formation, Social facilitation, Social loafing, Group Think, Influence of minority. Leadership: Meaning – three major types – functions – theories – Nature and impact in groups, Gender differences, Leader effectiveness, Transformational, transactional and other types of leadership.

	
Unit V: Applying Social Psychology to arenas of life and to one's own life: Applying social psychology: In Media, Legal System, Politics, Work settings, Community/Culture, Health and Environmental Psychology, social neuroscience Applying social psychology to personal relationships, to classroom and to good life - balance optimism and pessimism.
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Recommended texts
1. Robert A. Baron & amp; Nyla R. Branscombe (2017), Social Psychology, 14th Edition, Pearson Education.
2. David G. Myers, Prem Sahajpal, Pushpita Behera. (2017) Social Psychology, 10th edition, McGraw Hill Education (India) Private Limited.
3. Robert S. Feldman, (2001). Social Psychology 3rd Edition, Pearson.
References:
1. Schultz, W., Oskamp.S (2000). Social Psychology: An applied perspective, Upper Saddle River, NJ Prentice Hall.
2. Frank W.Schneider., Jamie A. Gruman., Larry M.Coutts. (2005) Applied social Psychology- Understanding and Addressing Social and Practical Problems, Sage publications.
3. Gruman J, A,: Schneider, F. W. &amp; Coutts, L.M. (2024). Applied Social Psychology:Understanding and Addressing Social and Practical problems. 3ed edition. New Delhi: Sage Publications.
Web resources
· https://www.youtube.com/watch?v=9VlWm6OJA4k scope of social psychology in India
· https://www.youtube.com/watch?v=tcvouz1v12M social psychology

Out of Syllabus: Self Study
· Develop a semi structured interview schedule and conduct an attitude survey

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8
	PO9

	CO1
	3
	2
	2
	3
	1
	3
	3
	3
	1

	CO2
	3
	2
	2
	3
	1
	3
	2
	1
	1

	CO3
	3
	3
	1
	2
	2
	1
	2
	2
	2

	CO4
	3
	3
	1
	2
	2
	3
	2
	2
	3

	CO5
	3
	3
	2
	2
	2
	3
	2
	2
	2
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	PSO1
	PSO2
	PSO3
	PSO4
	PSO5
	PSO6
	PSO7
	PSO8

	CO1
	3
	2
	2
	1
	3
	2
	3
	3

	CO2
	3
	2
	3
	3
	1
	3
	2
	2

	CO3
	3
	2
	3
	2
	2
	3
	2
	2

	CO4
	3
	2
	3
	2
	3
	3
	2
	3

	CO5
	3
	2
	3
	2
	2
	3
	2
	3

	Weightage
	15
	10
	14
	10
	11
	14
	11
	13

	Weighted percentage of Course Contribution to POs
	3
	2
	2.8
	2
	2.2
	2.8
	2.2
	2.6



QUESTION PAPER PATTERN


	Question Component
	Number
	Marks
	Total

	Section A
	10/12
	1
	10

	Section B
	5/7
	5
	25

	Section C
	4/6
	10
	40

	
	
	TOTAL
	75



DISTRIBUTION OF QUESTIONS

	


Section A
	2 questions
	Unit I

	
	2 questions
	Unit II

	
	3 questions
	Unit III

	
	3 questions
	Unit IV

	
	2 questions
	Unit V

	

Section B
	1 question
	Unit I

	
	2 questions
	Unit II

	
	2 questions
	Unit III

	
	1 question
	Unit IV

	
	1 question
	Unit V

	

Section C
	1 question
	Unit I

	
	1 question
	Unit II

	
	1 question
	Unit III

	
	2 question
	Unit IV

	
	1 question
	Unit V
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END SEMESTER EXAMINATIONS – NOVEMBER – 2025

	Programme: M.Sc. Applied Psychology
	Batch: 2024-2026
	Semester:
III

	Course Title: Applied Social Psychology
	Course Code:

	Duration: 3 Hrs
	Maximum Marks: 75



	Question No
	Question
	Mark
	K Level
	(CO)

	
	
	
	(K1 – K6)
	(CO1-CO5)


SECTION – A (10 X 1 = 10 Marks) Answer ANY TEN Questions

	1
	Who is considered a key figure in the history of applied social psychology?
	1
	K1
	CO1

	2
	How does social psychology study the influence of others on an individual’s behavior?
	1
	K2
	CO1

	3
	Name two basic channels of nonverbal communication.
	1
	K1
	CO2

	4
	What is a schema?
	1
	K2
	CO2

	5
	Explain cognitive dissonance.
	1
	K1
	CO3

	6
	State a factor that influences persuasion in the early phase.
	1
	K2
	CO3

	7
	 Write any two impacts of prejudice.
	1
	K1
	CO3

	8
	Differentiate between formal and informal groups.
	1
	K2
	CO4

	9
	Define social facilitation.
	1
	K1
	CO4

	10
	Discuss autocratic leadership.
	1
	K2
	CO4

	11
	Give an example of how social psychology is applied to health.
	1
	K1
	CO5

	12
	Identify any two settings in which social psychology can be applied.
	1
	K2
	CO5


SECTION – B (5 X 5 = 25 Marks) Answer ANY FIVE Questions

	13
	Outline the core skills that enable an applied social psychologist to function successfully.
	5
	K3
	CO1

	14
	Identify two common errors in social cognition caused by schemas and explain their impact.
	5
	K4
	CO2

	15
	Summarize Asch’s research on impression formation and explain the role of central traits.
	5
	K3
	CO2

	16
	Describe any two techniques that can help reduce prejudice.
	5
	K4
	CO3

	17
	Briefly describe any two types of scales used to measure attitudes.
	5
	K3
	CO3

	18
	List the key traits of effective leadership.
	5
	K4
	CO4

	19
	How can optimism and pessimism be balanced to lead a good life?
	5
	K3
	CO5




SECTION – C (4 X 10 = 40 Marks) Answer ANY FOUR Questions

	20
	Evaluate the impact of historical events on the development of applied social psychology. How did these events shape the goals and methods of the field?
	10
	K5
	CO1

	21
	Devise a real-world intervention program to reduce fundamental attribution error in workplace conflicts.
	10
	K6
	CO2

	22
	Describe the three components of attitude and explain how each component influences an individual's behavior.
	10
	K5
	CO3

	23
	Design a leadership intervention for a team experiencing conflict and low motivation. Justify your choice of leadership style and theoretical framework.
	10
	K6
	CO4

	24
	Elaborate  the key differences between transformational and transactional leadership in how they motivate group members, and which factors influence a leader’s effectiveness across different group contexts?
	10
	K5
	CO4

	25
	In what ways do media framing and social comparison on platforms such as Instagram or TikTok influence individuals' self-esteem and body image, and how can social psychology offer strategies to reduce these negative impacts?
	10
	K6
	CO5


Knowledge Level as per Bloom Taxonomy
K1 – Remember; K2 – Understand; K3- Apply; K4 –Analyse, K5-Evaluate; K6-Create


MODEL QUESTION PAPER FOR REFERENCE
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MODEL QUESTION PAPER

	Programme: M.Sc. Applied Psychology
	Batch: 2024-2026
	Semester:
III

	Course Title: Applied Social Psychology
	Course Code:

	Duration: 3 Hrs
	Maximum Marks: 75



	Question No
	Question
	Mark
	K Level
	(CO)

	
	
	
	(K1 – K6)
	(CO1-CO5)


SECTION – A (10 X 1 = 10 Marks) Answer ANY TEN Questions

	1
	Define Social Psychology by Gordon Allport.
	1
	K1
	CO1

	2
	State the importance of Social psychologists in various fields
	1
	K1
	CO1

	3
	Distinguish between Schemas and
Heuristics
	1
	K2
	CO2

	4
	Define attribution.
	1
	K1
	CO2

	5
	Describe attitude formation.
	1
	K1
	CO3

	6
	Define Persuasion
	1
	K2
	CO3

	7
	In general terms, what are Prejudice and Stereotypes?
	1
	K2
	CO3

	8
	Describe group formation.
	1
	K1
	CO4

	9
	State the importance of social facilitation.
	1
	K1
	CO4

	10
	Distinguish between transformational and transactional leadership
	1
	K1
	CO4

	11
	How does social influence work in
the legal system ?
	1
	K2
	CO5

	12
	Define health psychology
	1
	K1
	CO5





SECTION – B (5 X 5 = 25 Marks) Answer ANY FIVE Questions

	13
	Explain the historical context of applied social psychology
	5
	K3
	CO1

	14
	Describe the sources of error in social cognition with a case study.
	5
	K4
	CO2

	15
	Identify	which	nonverbal communication helps in impression
formation.
	5
	K3
	CO2

	16
	Describe attitude and their three components.
	5
	K4
	CO3

	17
	Describe the techniques to
minimize the prejudice.
	5
	K4
	CO3

	18
	Explain the term social loafing with suitable real life examples.
	5
	K4
	CO4

	19
	Illustrate the importance of applied social psychology in health sectors.
	5
	K3
	CO5



SECTION – C (4 X 10 = 40 Marks) Answer ANY FOUR Questions

	20
	Explain the research process involved in applied social psychology.
	10
	K5
	CO1

	21
	Analyse Ash’s research in impression management and Provide suitable examples.
	10
	K5
	CO2

	22
	Explain cognitive dissonance theory and development of attitude scales.
	10
	K6
	CO3

	23
	Evaluate	the	nature,	functions, types of groups and theories of
group formation.
	10
	K5
	CO4

	24
	Analyze	the	leadership effectiveness using different theories.
	10
	K6
	CO4

	25
	Discuss the ethical challenges and potential consequences of using social psychology in legal contexts, such as during witness testimonies or jury selection.
	10
	K6
	CO5
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