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PART- A (10 × 2 = 20 Marks)
Answer any TEN questions.

1. Define E-Commerce.
2. List any two features of E-Tailing.
3. What is meant by information selling?
4. Mention any two benefits of Electronic Data Interchange.
5. What do you mean by ethical issues in E-Commerce?
6. Define firewall.
7. Write two examples of B2B models.
8. What is meant by consumer-to-consumer model?
9. State two roles of Artificial Intelligence in E-Commerce.
10. What is meant by digital economy?
11. Write a note on proxy servers. 
12. List two ethical dilemmas in E-Commerce. 



PART - B (5 × 5 = 25 Marks)
Answer any FIVE questions.

13. Illustrate the process of E-Commerce.
14. Compare B2B and B2C models with examples. 
15. Explain the features of a successful E-Service system in E-Commerce. 
16. Construct steps in collecting information in an E-Commerce website as per information rights. 
17. Investigate the issues faced by the consumer in E-Commerce. 
18. Compare the network firewalls and application firewalls. 
19. Explain briefly about the basic marketing concepts.



PART - C (3 × 10 = 30 Marks)
Answer any FOUR questions

20. Explain the difference between Automation and Artificial Intelligence. 
21. Compose the structure and characteristics of emerging E-Commerce business models.
22. Determine the E-Services and their categories.
23. Develop a secure E-Commerce framework with proper EDI and Encryption.
24. Explain the ethical challenges faced by consumers and businesses in the E-Commerce ecosystem
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