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SECTION – A (10 X 2 = 20 Marks) 
Answer ALL Questions
	Q.No
	Unit
	Marks
	K Level
	CO Level

	1
	Define e- Commerce.
	2
	K1
	CO1

	2
	Classify the e-Commerce and M-Commerce.
	2
	K2
	CO1

	3
	Write a short note on B2C. 
	2
	K1
	CO2

	4
	What is e- Tailing? 
	2
	K2
	CO2

	5
	What is meant by online consumer behaviour?
	2
	K1
	CO3

	6
	Outline any two categories of E-services.
	2
	K2
	CO3

	7
	List out different electronic payment system.
	2
	K1
	CO4

	8
	Give a note on cyber crime network system. 
	2
	K2
	CO4

	9
	What do you mean by Ethical Dilemma?
	2
	K1
	CO5

	10
	Write a note on ethical issues in e-Commerce. 
	2
	K2
	CO5



SECTION – B (5 X 5 = 25 Marks) 
Answer any FIVE Questions
	11
	Explain in detail the major functions of e-commerce. 
	5
	K4
	CO1

	12
	Explain the different types of E-commerce business models with suitable examples.
	5
	K4
	CO2

	13
	Define marketing. Explain the core concepts of marketing with suitable examples.
	5
	K4
	CO3

	14
	Define cybercrime. Discuss the common forms of cybercrime today.
	5
	K4
	CO4

	15
	Explain how ethical dilemmas in E-Commerce be identified and resolved?
	5
	K3
	CO5

	16
	Explain the benefits of E-Commerce for businesses and consumers.
	5
	K4
	CO1

	17 
	Discuss the major benefits of using Electronic Data Interchange in business.
	5
	K3
	CO4

	18
	Explain how the ethical concepts are used to guide online business behavior.
	5
	K4
	CO5





SECTION – C (2 X 15 = 30 Marks) 
Answer any TWO Questions of which Qn.No.19 is COMPULSORY
	19
	Flipkart is seeing fewer people using its mobile app, even though it is spending more money on digital ads. As a digital marketing student, suggest how Flipkart can increase customer interest and improve sales by using customer behaviour, personalized marketing, and better online services. Give your ideas with simple examples.
	15
	K6
	CO3

	20
	Justify the role of the Internet and the World Wide Web in the development of E-Commerce.
	15
	K5
	CO1

	21
	Evaluate the pros and cons of traditional retailing and e-retailing and justify which is more effective today.
	15
	K5
	CO2



