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SECTION – A (10 X 2 = 20 Marks)
Answer ALL Questions

	Q.No
	Unit
	Marks
	K Level
	CO Level

	1
	Define E-Commerce.
	2
	K1
	CO1

	2
	Differentiate between the Internet and the World Wide Web in the context of E-Commerce.
	2
	K2
	CO1

	3
	Define e-commerce business models.
	2
	K1
	CO2

	4
	Describe e-retailing.
	2
	K2
	CO2

	5
	What is e-mail marketing?
	2
	K1
	CO3

	6
	Give a brief explanation of consumer behavior.
	2
	K2
	CO3

	7
	What is Electronic Data Interchange (EDI)?
	2
	K1
	CO4

	8
	List any two benefits of using EDI in business communication.
	2
	K2
	CO4

	9
	What is an ethical dilemma in the context of e-commerce?
	2
	K1
	CO5

	10
	Explain the concept of "privacy" as it applies to information collected by e-commerce websites.
	2
	K2
	CO5




SECTION – B (5 X 5 = 25 Marks)
Answer any FIVE Questions

	11
	Explain the process of E-Commerce, highlighting its main components.
	5
	K3
	CO1

	12
	Analyze and explain the key features of e-retailing.

	5
	K4
	CO2

	13
	[bookmark: _GoBack]Illustrate the different categories of E-services. 
	5
	K3
	CO3

	14
	Differentiate between network firewalls and application firewalls.
	5
	K4
	CO4



	15
	Explain the Process for analyzing ethical dilemmas.
	5
	K3
	CO5

	16
	Analyze the benefits and broad goals of E-Commerce for modern businesses.
	5
	K4
	CO1

	17
	Apply your understanding to explain the main steps involved in implementing EDI in an organization.
	5
	K3
	CO4

	18
	Analyze and explain the ethical issues faced by business in e-commerce environment.

	5
	K4
	CO5




SECTION – C (2 X 15 = 30 Marks)
Answer any TWO Questions of which Qn.No.19 is COMPULSORY

	19
	A new online marketplace plans to expand its services by offering a combination of web-enabled E-services and information-selling on its platform. The company currently faces challenges in attracting and retaining customers, as well as defining an effective marketing strategy.
Create a comprehensive digital marketing plan for the company.
Your plan should:
· Identify the target internet audience and analyze their behaviour.
· Propose a mix of basic and advanced marketing concepts and internet marketing technologies.
· Suggest innovative E-services and strategies for information-selling on the web.
· Recommend ways to measure the success of your proposed strategies.
	15
	K6
	CO3

	20
	Evaluate the role of automation and artificial intelligence in reshaping E-Commerce functions and operations. Discuss with examples.
	15
	K5
	CO1

	21
	Distinguish between traditional retailing and e-retailing.
	15
	K5
	CO2




