Section A – (10*2=20 Marks) Answer Any TEN Questions
1. Define Marketing. 
2. List the 4Ps of the Marketing Mix. 
3. What is Market Segmentation?
4. Define Brand Equity. 
5. What is the main objective of Pricing? 
6. [bookmark: _GoBack]Define Physical Distribution. 
7. What is Sales Promotion? 
8. List any two recent trends in Marketing. 
9. What is Niche Marketing? 
10. Define Product Life Cycle (PLC). 
11. Define Packaging.
12. Define Consumer Behavior. 
Section B – (5*5=25 Marks) Answer Any FIVE Questions
13. Explain the various environmental factors affecting marketing functions. 
14. Describe the basis for segmenting consumer markets. 
15. Discuss the different methods of Pricing.
16. Explain the factors influencing pricing decisions in a business. 
17. Describe the importance and various kinds of marketing channels. 
18. Explain the Product Mix and its components.. 
19. Analyze the impact of E-marketing on modern business trends
Section C – (3*10=30 Marks) Answer Any THREE Questions
20. "Marketing starts before production and continues after sales." Discuss this statement with reference to marketing approaches and the role of marketing. 
21. Critically examine the different stages of the Product Life Cycle and suggest suitable strategies for each stage
22. Evaluate the various pricing methods and explain how a firm chooses an appropriate pricing strategy.
23. Describe the different types of distribution channels and discuss the problems faced in physical distribution. 
24. Discuss the recent trends in marketing, focusing on Green Marketing, Social Marketing, and Relationship Marketing
