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	Mark
	K Level :K1–K6
	CO
CO1–CO5

	SECTION-A (10X2=20 Marks)
Answer Any 10 Questions

	1
	Define market.
	2
	K1
	CO1

	2
	Outline the Niche Marketing.
	2
	K2
	CO1

	3
	Define the term consumer behaviour.
	2
	K1
	CO2

	4
	Outline the term Repositioning.
	2
	K2
	CO2

	5
	List out the stages of Product Life Cycle.
	2
	K1
	CO3

	6
	Identify the elements of marketing mix.
	2
	K1
	CO3

	7
	Write the meaning of Promotion.
	2
	K1
	CO4

	8
	Distinguish Personal Selling from sales promotion.
	2
	K2
	CO4

	9
	Outline the term marketing research.
	2
	K1
	CO5

	10
	Define MIS
	2
	K2
	CO5

	11
	Classify the types of segmentation.
	2
	K2
	CO2

	12
	Write about the term Penetration Pricing.
	2
	K1
	CO3

	SECTION–B ( 5X5=25 Marks)
Answer Any 5 Questions

	13
	Classify the various types of markets.
	5
	K3
	CO1

	14
	 Analyse the benefits of market segmentation.
	5
	K4
	CO2

	15
	Show any five kinds of pricing.
	5
	K3
	CO3

	16
	Outline the objectives of Advertising.
	5
	K4
	CO4

	17
	Distinguish Marketing research and MIS.
	5
	K3
	CO5

	18
	Outline the bases of market segmentation.
	5
	K4
	CO2

	19
	Explain the term CRM.
	5
	K5
	CO5

	SECTION–C ( 3X10=30 Marks)
Answer Any 3 Questions

	20
	Explain the role and importance of Marketing.
	10
	K5
	CO1

	21
	Describe the factors determining the consumer behaviour.
	10
	K6
	CO2

	22
	Explain the overview of product mix with suitable example.
	10
	K5
	CO3

	23
	Describe the Channels of Distribution for Industrial Goods.  
	10
	K6
	CO4

	24
	Interpret the term E– Marketing & M–Marketing.
	10
	K6
	CO5

	KnowledgeLevelasperBloom’sTaxonomy
K1-Remember,K2–Understand,K3–Apply,K4–Analyse,K5–Evaluate,K6–Create.

	CO1–CO5IndicatestheCourseOutcomesinUnitItoUnitV



