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PART -A   (10X2=20)                                                                                                                             Answer any TEN questions.
1. Define Marketing.
2. What is Niche Marketing?
3. Define Market Segmentation.
4. What is Consumer Buying Behaviour?
5. What are the 4Ps of Marketing?
6. What is Product Life Cycle (PLC)?
7. Define Advertising.
8. What are Channels of Distribution?
9. Define E-Marketing.
10. What is E-Tailing?
11. State any two modern marketing innovations.
12. What is meant by targeting?

PART -B   (5X5=25)                                                                                                                                 Answer any FIVE questions.
13. Explain the functions of marketing.
14. Explain Freud’s Theory of Motivation.
15. Explain the stages of New Product Development.
16. Differentiate between Traditional and Digital Media.
17. Explain recent trends in marketing.
18. [bookmark: _GoBack]Explain the 4P’s of Marketing Mix.
19. Explain the types of market segmentation.
PART -C   (3X10=30)                                                                                                                                 Answer any THREE questions.

20. Discuss the evolution of marketing concepts.
21. Explain the Consumer Buying Decision Process.
22. Explain Product Life Cycle with suitable strategies.
23. Discuss the types of Sales Promotion.
24. Develop an E-Marketing and M-Marketing model for a startup.
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