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SECTION- A (10 × 2 = 20 Marks)
Answer any TEN questions
1. Define the term Market. (k1)               
2. Interpret any two innovations in modern marketing (K2)
3.  State any two benefits of market segmentation.(K1)
4. Differentiate a buyer from a consumer. (K2)
5. Define marketing mix.(K1/K2)
6. Write the meaning of a product and give one example. (K1/K2)
7. State the meaning of advertising media. (K1)
8. List any two types of sales promotion.(K2)
9. [bookmark: _Hlk220793334]Define E-tailing. (K1)
10. Estimate the role of social responsibility in marketing. (K2)
11. Outline any two objectives of marketing. (K1/K2)
12. Select any two recent trends in marketing. (K1/K2)
SECTION – B (5 X 5 = 25 Marks) ANSWER ANY FIVE QUESTIONS

13. Identify the role of importance of Marketing.(k3)
14. Explain the criteria for effective market segmentation.(K4)
15. Illustrate the different methods of pricing.(k3)
16. Examine the essential qualities required for a successful personal seller.(K4)
17. Identify the key characteristics of digital marketing and how they differentiate it from traditional marketing methods. (k3)
18. Analyse the role of motives in buying behaviour with reference to Freud’s theory. (K4)
19. Demonstrate the importance of distribution channels in marketing.(K3)
   SECTION – C (3 X 10 = 30 Marks)                                                       ANSWER ANY THREE QUESTIONS
20.   Explain the evolution of marketing concepts with suitable examples. (k5)
21. Summarize consumer behaviour and the consumer buying decision process. (K6)
22. Describe the different stages involved in the introduction of a new product.(K5)
23. Justify the importance of factors determining the choice of a suitable channel of distribution.(K6)
24. Evaluate and justify the importance of M-marketing in the digital era.(k5)





