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SECTION – A (10 X 2 = 20 Marks) ANSWER ANY TEN QUESTIONS
	Q.No
	Question
	Mark
	K Level
(K1-K6)
	CO(CO1-CO2)

	1
	Define marketing.
	2
	K1
	CO1

	2
	State the meaning of niche marketing.
	2
	K2
	CO1

	3
	Recall the term market segmentation.
	2
	K1
	CO2

	4
	Outline the two benefits of market segmentation.
	2
	K2
	CO2

	5
	Define pricing.
	2
	K1/K2
	CO3

	6
	List out the 4 Ps of marketing mix.
	2
	K1/K2
	CO3

	7
	Outline the various elements of promotion.
	2
	K1
	CO4

	8
	State the meaning of  advertising.
	2
	K2
	CO4

	9
	Write a short note on global market.
	2
	K1
	CO5

	10
	State the term e-tailing.
	2
	K2
	CO5

	11
	Define the concept of consumer buying behavior.
	2
	K1/K2
	CO1-CO5

	12
	List out the various stages for new product development.
	2
	K1/K2
	CO1-CO5


SECTION – B (5 X 5 = 25 Marks) ANSWER ANY FIVE QUESTIONS
	13
	Illustrate the innovations in modern marketing
	5
	K3
	CO1

	14
	Differentiate behavioural segmentation and demographic segmentation in targeting millennials.
	5
	K4
	CO2

	15
	Classify the various types of pricing.
	5
	K3
	CO3

	16
	Distinguish between the effectiveness of traditional and digital advertising for launching a new product
	5
	K4
	CO4

	17
	Classify the various components of MIS.
	5
	K3
	CO5

	18
	Compare the effectiveness of mass marketing versus niche marketing in the current globalized economy.
	5
	K3/K4
	CO1-CO5

	19
	If a product is in decline, which pricing strategy can help prolong its market life and why?
	5
	K3/K4
	CO1-CO5


SECTION – C (3 X 10 = 30 Marks) ANSWER ANY THREE QUESTIONS
	20
	Summarize how digital marketing innovations have transformed consumer behavior in niche markets.
	10
	K5
	CO1

	21
	Evaluate the role of repositioning for legacy brands facing declining sales.
	10
	K6
	CO2

	22
	Describe the impact of product life cycle stages on pricing and promotion strategies.
	10
	K5
	CO3

	23
	Develop the role of social media in improving the reach and efficiency of personal selling. 
	10
	K6
	CO4

	24
	Suggest strategies to integrate sustainability trends into a marketing campaign for millennials.
	10
	K5/K6
	CO5



CO1-CO5 Indicates the Course Outcome in Unit I-Unit V
K1 - Remember; K2 - Understand; K3 - Apply; K4 - Analyse; K5 - Evaluate; K6 - Create





Knowledge Level as per Bloom Taxonomy








