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	Question No
	Question
	Mark
	KLevel (K1-K6)
	CO (CO1-CO5)


SECTION – A (10 X 2 = 20 Marks) ANSWER ANY TEN QUESTIONS
	1
	Define marketing.
	2
	K1
	CO1

	2
	Summarize any two characteristics of innovation in marketing.
	2
	K2
	CO1

	3
	Write a note on market segmentation.
	2
	K1
	CO2

	4
	Express the meaning of consumer behaviour.
	2
	K2
	CO2

	5
	Outline the elements of marketing mix,
	2
	K1/K2
	CO3

	6
	State any two objectives of pricing.
	2
	K1/K2
	CO3

	7
	What do you mena by personal selling ?
	2
	K1
	CO4

	8
	Name any two elements of promotion ?
	2
	K2
	CO4

	9
	Expand MIS.
	2
	K1
	CO5

	10
	Write a short note on mobile marketing.
	2
	K2
	CO5

	11
	Infer the meaning of direct marketing.
	2
	K1/K2
	CO1-CO5

	12
	Who is called as a retailer ?
	2
	K1/K2
	CO1-CO5




SECTION – B (5 X 5 = 25 Marks) ANSWER ANY FIVE QUESTIONS

	13
	Illustrate the various kinds of buyer.
	5
	K3
	CO1

	14
	Identify the stages involved in consumer buying process.
	5
	K4
	CO2

	15
	[bookmark: _GoBack]Interpret the various stages in new product development.
	5
	K3
	CO3

	16
	Examine the qualities needed for a personal selling.
	5
	K4
	CO4

	17
	Demonstrate the advantages of E-Marketing.
	5
	K3
	CO5

	18
	Analyse the features of various modes of transport 
	5
	K4
	CO1


	19
	Develop a brief note on innovation in modern marketing.
	5
	K3
	CO1






SECTION – C (3 X 10 = 30 Marks) ANSWER ANY THREE QUESTIONS

	20
	Explain the various functions involved in marketing.
	10
	K5
	CO1

	21
	Construct the various factors influencing consumer behaviour.
	10
	K6
	CO2

	22
	Explain the stages involved in product life cycle.
	10
	K5
	CO3

	23
	Develop the content of indoor and out door advertisement.
	10
	K6
	CO4

	24
	Describe how marketing activities are carried out in social media platforms ?
	10
	K5/K6
	CO5




K1-Remember;K2-Understand;K3-Apply;K4-Analyse;K5-Evaluate;K6-Create
KnowledgeLevelasperBloomTaxonomy

CO1-CO5 Indicates the Course Outcome in Unit I-Unit V

