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Principles of Marketing
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PART- A (10 × 2 = 20 Marks)
Answer any TEN questions.

1. Explain the concept of “product orientation”.
2. What are the 4 P’s of marketing?
3. Define market segmentation.                                 
4. What is product segmentation?           
5. What are the 9 P’s of marketing mix?
6. What is product life cycle?
7. What is pricing?
8. What is promotion?
9. What is advertising?
10. What is personal selling?
11. What are the types of CRM?
12. Explain the influencer marketing.
 


PART - B (5 × 5 = 25 Marks)
Answer any FIVE questions.

13. What are the objectives of marketing?
14. List out the kinds of warehousing.
15. List out the levels of market segmentation.                                        
16. Explain the function of packaging.
17. Explain the factors that influencing marketing mix.
18. List out the kinds of advertising media.
19. What are the objectives and benefits of CRM?


PART - C (3 × 10 = 30 Marks)
Answer any Three questions

20. Explain the classification of markets with examples.
21. Explain the role of market segmentation.
22. Discuss the steps involved on product life cycle.
23. [bookmark: _GoBack]List out elaborately the factors considered in selecting the        distribution
24. Discuss in detail the recent trends in marketing.
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