
[bookmark: _Hlk191455905]ANNA ADARSH COLLEGE FOR WOMEN (AUTONOMOUS),
CHENNAI – 40
END SEMESTER EXAMINATION– April/May 2026
Principles of Marketing
Max. Marks: 75                                      TIME:3 Hrs
PART- A (10 × 2 = 20 Marks)
Answer any TEN questions.

1. Define Marketing.
2. Classify the market on the basis of geographical coverage.
3. List the elements of the marketing mix relevant to niche marketing
4. Outline the role of marketing mix in the consumer buying decision
        process
5. State the factors influencing pricing decisions under market 
       segmentation
6. Summarize the advantages of PLC.
7. Specify the objectives of pricing.
8. Distinguish between channels of distribution for consumer goods 
       and industrial goods 
9. Identify the media used in e-marketing.
10. Explain the concept of e-tailing.
11. Express your view on the role of MIS in decision making
12. List any two reasons why ethical marketing is needed.


PART - B (5 × 5 = 25 Marks)
Answer any FIVE questions.

13. Explain the role and importance of marketing in satisfying customer
       needs
14. Apply Freud’s motivational concepts to frame the promotion mix for 
       a luxury product.
15. Analyse the consumer buying decision process and its implications
       for marketing decision.
16. Explain Product Life cycle of consumer goods.
17. Analyse how elements of promotions are adapted in E-marketing.
18. Explain distribution channel for industrial goods
19. Illustrate the benefits of MIS with reference to a business  
      organisation.

PART - C (3 × 10 = 30 Marks)
Answer any Three questions

20. Critically assess the evolution of marketing concepts
21. Design a market segmentation strategy for a cosmetic product.
22. Evaluate the effectiveness of each stage of new product 
      development process
23. Discuss different types of sales promotion
24. Describe recent marketing trends in India.
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