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SECTION – A   (10 × 2 = 20 Marks)
Answer any TEN questions

1. Define marketing and state any one objective of marketing.
2. Explain the relationship between marketing and finance functions.
3. List any two bases of market segmentation.
4. Distinguish between consumer goods and industrial goods.
5. Define Product Life Cycle.
6. List any two factors influencing pricing decisions.
7. Explain the importance of physical distribution.
8. Define sales promotion.
9. Write a short note on CRM.
10. List any two tools of communication mix.
11. Define personal selling.
12. Explain any two benefits of digital marketing.

SECTION – B   (5 × 5 = 25 Marks)
Answer any FIVE questions

13. Analyse the impact of the marketing environment on business decisions with suitable examples.
14. Explain the bases of market segmentation and their significance in marketing strategy.
15. Evaluate the importance of the Product Life Cycle in marketing decision-making.
16. Analyse the factors influencing pricing decisions in an organisation.
17. Explain the elements of Integrated Marketing Communication and their role in promotion.
18. Evaluate the importance of Customer Relationship Management (CRM) in retaining customers.
19. Analyse the role of digital marketing in the global business environment.

SECTION – C   (3 × 10 = 30 Marks)
Answer any THREE questions

20. Prepare a marketing plan for a new product of your choice, considering marketing concepts and environmental factors.
21. Develop a suitable market segmentation, targeting and positioning (STP) strategy for launching a new consumer product.
22. Design a pricing strategy for a new product and justify the method selected.
23. Prepare an Integrated Marketing Communication (IMC) plan for promoting a new brand.
24. Create a digital marketing strategy for a company to increase online sales and customer engagement.
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